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IT Leveraging Business Design (IT Key Quality)

TutoDraw

Give acceleration in des

Easy, accourate, fast and detail
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IT Leveraging Business Design (IT Key Quality)
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Ambigram with flipscript.com

Easy, accourate, fast and detail



IT Leveraging Business Design (IT Key Quality)

= Offer alternative and various of creativity
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IT Leveraging Business Design (IT Key Quality)

realistic futuristic

= Give realistic and futuristic in Design (2D and 3D)
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IT Leveraging Business Design (IT Key Quality)
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detail design
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IT Leveraging Business Design (IT Key Quality)
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IT Leveraging Business Design (IT Key Quality)
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= Recording the change
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IT Leveraging Business Design (IT Key Quality)
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Power in survey (market demand, trend, acceptability, Life Cycle) and analysis
using company web and social media
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= Enrichment traditional and conventional design
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Virtual in Business ot M N

Virtual Shop by TESCO.COM

_ |
Gatwick, Airport, UK. TESCO Homeplus,
November 2011 Virtual Subway Shop

South Korea, 2010

UNIVERSITAS KOMPUTER INDONESIA




Virtual Shop : Socia

UNIVERSITAS KOMPUTER INDONESIA
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IT Leverging Business Design (IT Key Quality)

. = Give acceleration in design product
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= Offer alternative and various of
creativity

= Give realistic and futuristic in Design
" = Give detail in Design
148 - Assist to Mass Design Product

¥ . Record the change

= Power of survey (market demand, trend,
acceptability, Life Cycle) and analysis



Issues in Design (still until now)

Ergonomics

Function v
i i Mass productlon

ost eﬁectlveness
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Digital craft and
0 creation
Recyclable Product design
materials, eg steel

Experimentin
WIth models

Can Information Technology deal with those issues?
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" How to align Design ldea with Business Intention

Knowing the Business Goal

Knowing the tangible and intangible Target
Knowing benefit > effort

Knowing the art as Critical Success Factor

Knowing mass business design problem ( no scrap, no rework,
time bounded, repeatable, not unique, legal)

Knowing the step in design (Product)
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How’s Design become key success factor in Product
Company

= Branded
= Promotion (flyer, ads)

= Offering Functionality
beside esthetic in Design
Product

= Capture Experience and
impression from
stakeholder




Example:' Easy in Design with animoto.com







